The Digital Edge



THE DIGITAL EDGE- online data collection specialists

Rapid Response Data Tools for
Pitches & Presentations

Omnibus Survey $750 per question (minimum of 3 questions)

Single Client Omnibus Survey $950 per question (min of 3 questions)

Quick Poll $500 per poll or FREE to regular clients

QUiCk Chat $700 per discussion or FREE to regular clients

The true heart of our business is
leveraging the digital space for
deep, meaningful consumer insights.
We have undertaken projects from
large household brands to

government agencies across
Australia, Asia Pacific, and the world.




Rapid Response Data Tools for
Pitches & Presentations

Omnibus Survey rates per question $750

A fortnightly subscription based survey which runs on the first and third Tuesday of
each month

3 to 10 questions per client
Nationally representative sample of 1,500 Australians
Results delivered within 72 hours

The basic Omnibus findings provide responses both as a total and broken down into a
number of key categories:

Male/ Female

Six age categories between 18 and 75

Three income categories

Kids in the house: Yes and No State/Territory

Single Client Omnibus Survey rates per question $950

u  Similar to the subscription based omnibus survey, but giving individual clients the
flexibility to run the survey on any date to a reduced sample of 1200

The OmniBus Survey is an online research tool which provides true insights into what
Australians think and how they behave.

It isrecognised as the fastest, most reliable, cost  -effective online research tools in
Australia, providing professionals and brands with a way to tap into consumer
behaviour, attitudes and opinions.

To subscribe email: quotes@thedigitaledge.com.au
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Rapid Response Data Tools for
Pitches & Presentations

Quick Pall $500 per poll or FREE to regular clients

A single question released to our 100,000+ Australian panel.

When thinking about beauty and fashion, which of the following statements

do you agree with?

Please select all that applyn
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To subscribe email: quotes@thedigitaledge.com.au




The Digital Edge

Rapid Response Data Tools for
Pitches & Presentations

Quick Chat

$700 per discussion or FREE to regular clients

A live chat is an open discussion about any topic designed to
promote verbatim response and discussion between panellists.

50+ responses overnight
Live for up to 4 weeks (500+ responses)
Client access to allow live chat with panellists

Ability to colour code responses, mark favourite posts, like
posts and to filter data

Choose the demographic you would like to respond

Launched within 1 hour of receiving the content
Embed images and videos

Clients find Quick Chats ideal for:

u  Consumer quotations for pitches
u Gathering feedback for building quantitative surveys and
qualitative discussion guides

Quick Chats are an online forum tool used to gather
meaningful insights from Australians on specific topics.
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Our interest in digital research led us down the path of developing our own internal
industry gold accredited research panel.

YourOpinion is not just a panel, but an online community of over 100,000 unique and
active Australians dedicated to sharing their opinions.

Member
\\ Login @

Us | News 8 Prizes | My Account

bout Us

\ AR
\ . B Join nowit'sfreel & Bltolconfirmiyoul
YourOpinion.com.au \ $1 ’ooo P ) s Gmmm

a leading provider of dothils
paid online research e S i&

Our Focus Group Members can earn $80 per hour!  Test, Review & Sample New Products R \J

Join now and earn $1 for each friend you refer who completes a survey

If you're interested in seeing new concepts and products, joining in forum discussions or Day  Month v Year o Validate tl?e code to
just like taking online surveys and polis, then we'd love for you to be part of our panel Password: 6-16 chars (A-Z, 8-z, 0-9) enable sign up:

.
product sample studies 1 e wah Fg

efrrl up to $80 Van hour. Take . e Can't read?
enter code here:

— + e ;
PayPal .;—M “ rv-dn:. Submit
=i Ted Croms

Australia

Integrity: is strictly an exclusive research only
panel, no member information is shared with
third parties.

Representative: While we continuously recruit
new members, sustaining a representative
member base is our goal.

Engagement: Our primary focus is our members.
Relationship building and implementing
programmes to retain members and increase
participation are key.

Industry Accreditations:
i 1SO 20252

i 15026362

u AMSRO Gold




The Digital Edge
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Panel Profiling

Find your target respondents using any
of our demographic profiling variables.

Standard demographics

AAge

AGender

ALocation

A State

ARegion

ANumber of children

Telecommunications

AFinancial Circumstance
APrimary bank

Banking & finance

AMobile phones
ACarrier
APayment plan

ANumber of adults
AMain grocery buyer
Alncome

AWork status
AHousehold structure
AEducation level

AFinancial products used
ACredit card type

AServices used
AMonthly spend
AHome phone provider

Automotive & transport

ACar ownership
ACar type

Health & medical

AHealth insurance
ownership

ADr i ver 0s
A Car manufacturer

Alnsurance provider
ANon -smoker/smoker

AProperty type

APet ownership

A Ancestry

ATravel
ASupermarkets used

(A)
Alnsurance products
Alnsurance company used

Alnternet service provider
(ISP)

Alnternet usage frequency
APay TV

o)

| i ¢ eAPsabéc trangppreusage

i3

A Suffering from any
conditions




The Digital Edge teamé TheDlgltaIEdge

Roger Neyland:  Director of Operations (14yrs service) Level 1

Over 20 years industry experience and your first point of contact for anything data

& digital 63 Miller Street

T: +612 9258 4463 E: rogern@thedigitaledge.com.au Pyrmont

' : : ) Sydney, NSW, 2009
Jarrod Windeatt:  Senior Technical Consultant (10yrs service)

Expertise: data related research technology & platforms

T: +61 2 9258 4404 E: jarrodw@thedigitaledge.com.au ’ www.thedigitaledge.com.au

Andrew McGaffney:  Technical Consultant  (13yrs service) quotes@thedigitaledge.com.au

Expertise: Surveys, sampling solutions, advanced data tabulations info@thedigitaledge.com.au

T. +61 2 9258 4416 E: andrewm@thedigitaledge.com.au

Chang Weng: Technical Consultant & NPD (7yrs service)
Expertise: Surveys, mobile apps, omnibus manager, dashboards

T: +61 2 9258 4483 E: changw@thedigitaledge.com.au

Richard Tullett: ~ Senior Programmer (5yrs service)
Expertise: Surveys & advanced choice modelling, advanced javascript
T. +61 2 9258 4486 E: richardt@thedigitaledge.com.au
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Alec Wang:  Junior Programmer (1.5yrs service)
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Expertise: Online surveys, trackers, omnibus survey

T: +61 2 9258 4469 E: alecw@thedigitaledge.com.au
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http://www.thedigitaledge.com.au/
mailto:quotes@thedigitaledge.com.au
mailto:info@thedigitaledge.com.au

So for a smarter ways to gauge opinion,
run quality online surveys and to
establish and manage online panels

and communities, please contact us

now at info@thedigitaledge.com.au

The Digital Edge

online market research solutions

surveys, . @3
polls & e
dashboards . o
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